Data-Base: quello strano
oggetto del mistero

Fabrizio Farinelli



DONOR CYCLE

The Donor Pyramid

Major Donor

Special Gift
Donor

Renewed Gift

Newly Acquired
Donor

The Universe

Personal solicitation

Personal solicitation
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phone

Personal Mail, phone,
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Domanda: Usi un DB al momento?



Donor experience
MuRkichannel campaign management
Personalization

Big data

Mobile

Marketing automation

Content marketing

Social

Video
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Quarterly Digital Intelligence Briefing: 2014 Digital Trends in association with Adobe



Brand building / viral marketing
Conversion rate optimesation
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FIGURE 1: LAST YEAR'S MOST EXCITING OPPORTUNITY - PREDICTED V5. ACTUAL

Optimizing the customer experience
Creating compelling content for digital experiences

Data-driven marketing that focuses on the individual
Video to increase brand engagement

Multichannel marketing

Using marketing automation to increase efficiency and yield

Social marketing

Reaching and understanding mobile customers

Internet of Things / connected devices e.g. wearables,
audience tracking

Engaging audiences through virtual or augmented reality

Utilizing artificial intelligence / bots to drive
campaigns and experiences
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Who led the digital transformation of
your company?

A) CEO
B) CTO
C) COVID-19




Snowden

https://www.youtube.com/watch?v=Fb HuSIVErQ

» Big data
» Intelligenza artificiale


https://www.youtube.com/watch?v=Fb_HuSlVEr0
https://www.youtube.com/watch?v=Fb_HuSlVEr0

Most wanted
In digital-fundraising

Ermeil-Markating
Donor Jourmiesy / U Virtual Roaity |

Integrated fundraising
Landingoages Charity shopping SEM. Page Search
Orilme advertising Crowdfunding Socinl Sertment Tracking
Paymant Methods Darta managemant Starybeliing
Faar-10-Fear [Capial F2F Thark Yo
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Calls-to-Action Forms Landing Page Optimization

Email & Workflows O SN
Personalized
Database Integration Email + Web + Social
Nurturing r
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User Experience
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Domanda: Quanti di voi adottano cluster interni al DB?

INTEGRAZIONE - CLOUD

- Sito

- Lead forms

- Social forms

- Lead nurturing
- Donazioni

- Email mktg

- Tele-mktg

- F2F
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ACCENTRA
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Domanda: Hai segmenti interni al tuo DB che alimenti?
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Che cos’e?

INFU

CRM

Banca dati

Sistema informativo

Archivio organizzato

Centro di informazioni condivise
Sistema di business intelligence 15




A cosa serve .. praticamente?

Gestione anagrafiche
Gestione categorie / cluster
Gestione donazioni

Definire e gestire le campagne

Contabilita
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Analisi
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